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        Unilever Global: Making sustainable living commonplace 
 
Welcome to Unilever


  Press release

Unilever to accelerate Growth Action Plan through separation of Ice Cream and launch of productivity programme
19 March 2024





  
  News article

Future-proofing Colman’s ingredients with our first UK regenerative agriculture project 
12 March 2024

  
  News article

The science shaping our new beauty and personal care products
11 March 2024

  
  News article

TRESemmé’s styling expertise takes centre-stage at New York Fashion Week 
7 March 2024

  

View all news 




 Q1 2024 Trading Statement
Unilever will release its Q1 2024 Trading Statement on 25th April 2024.
There will be a webcast at 08:00 am (UK time).


View details 



 



 Share price
Our latest share information for Unilever PLC

Fetching share prices requires Javascript to be enabled.


Sorry, our share price information is not available at the moment. Please come back later.
 



 3.4 billion peoplein 190 countries use our brands every day.
Explore our brands 
 
  

Take Action now! 
Let’s change the world for the better, together.


  
 Ground-breaking innovations with more than 20,000 patents.
Read more about our innovations 
 






We’re taking action on the issues affecting our world.

See how we are taking action  (4 items) 

  

Climate
We're working with our suppliers to reduce greenhouse gas emissions across our value chain and reach net zero by 2039.


  
  

Nature
We are working across our value chain to set up the infrastructure and systems to manage a deforestation-free supply chain in our five key commodities.


  
  

Plastic
Tackling plastic waste and pollution is a priority for our business. We are committed to using less, better and no plastic in our packaging.


  
  

Livelihoods
Our Livelihoods agenda aims to positively impact the lives of people across our value chain, including suppliers, and small and medium sized businesses.
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 Connect with us
We're always looking to connect with those who share an interest in a sustainable future.
	Facebook
	Twitter
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Contact us
Get in touch with Unilever PLC and specialist teams in our headquarters, or find contacts around the world.
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